Real Experience, Real Success with ArcGIS Online

Are you looking for ways to engage your students while providing them with a highly competitive skill set?
Consider attending a session on ArcGIS online, a dynamic, easy-to-use software system that allows your students

to engage with and analyze real data in the field and in the classroom. Separate sessions will explore each of the
following functionalities:

Data Collection in the Field

Getting to know the Living Atlas
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Getting to know Story Maps

Launch ArcGlIS StoryMaps

Overview Explore Stories Resources Pricing

ArcGIS StoryMaps

USGS Historical Topographic Map Explorer
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Business Analytics & Location Modeling
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